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 Since 1982, Media 
Day has focused on stu-
dent success and preparing 
students for the workforce 
beyond the University of 
West Georgia. This year’s 
event brings students two 
days of guest panelists, in-
teractive workshops and 
networking opportunities. 
 Formally known as 
the Department of Mass 
Communication, the 
SCFM owes much of its 
continued success to the 
innovators who laid the 
foundation. The late Dr. 
Chester Gibson was a long 
standing faculty member 
at UWG starting in 1971, 
serving as a faculty mem-
ber of the Mass Communi-
cation department and lat-
er the department chair for 
over 30 years. Under his 
leadership, Dr. Gibson led 
UWG to create a national 
name for itself in debate 
with 27 National Debate 
Tournament qualifications.

 In 1982, Dr. Gibson 
founded Media Day as a 
way to bring professionals 
on campus to meet stu-
dents and network. Since 
then, Media Day has con-
tinued to grow as one of 
the largest on-campus net-
working events bringing in 
dozens of companies and 
organizations from across 
the state to meet exclu-
sively with UWG students. 
 After postponing 
the 2021 Media Day and 
hosting the event online, 
2022 has brought Media 
Day back in full force. 
For the first time, Me-
dia Day will span over 
the course of two days. 
 “We are excited to 
offer programming across 
two days for our students 
and in the future, we may 
evolve into a full Me-
dia Week,” said Dr. Brad 
Yates, Dean of the SCFM. 
“Our goal is to continue to 
grow and expand the op-

portunities for our students 
to become career-ready.” 
 Dr. Yates began his 
career at UWG in 2000 and 
has since served as chair 
of the Media Day Steering 
Committee six times since. 
Within his 22 years at 
UWG, he has seen Media 
Day contribute to students 
gaining professional ex-
perience with internships 
and entry-level career 
positions in PR, broad-
casting, journalism, tele-
communications and film. 
 “For me, the greatest 
impact that comes from 
Media Day is the fact that 
the event ignites a passion 
in students for their future 
careers,” said Dr. Yates. 
“Our invited professionals, 
who are typically UWG 
alumni, inspire our stu-
dents and motivate them 
to pursue their career goals 
and work hard to break 
into the communication, 
film, or media industries.” 

TRADITIONS

Kayla Henderson 
Editor-in-Chief

Media Day: 
40 Years of 
Tradition 



PAGE 3MARCH 7 - 13 • THE WEST GEORGIAN

MEET OUR PANELISTS

FOLLOW US ON SOCIAL MEDIA •  @thewestgeorgian

 It wasn’t until she graduat-
ed high school and went to college 
at the University of West Geor-
gia, that the UWG alumna and for-
mer West Georgian staff writer, 
Ashley Bush, narrowed down her 
writing interests to a career with-
in corporate communications.  
 Bush always knew that she 
wanted to be a writer and could see 
herself pursuing a career in writing. 
 Following a semester at Mer-
cer University, she transferred to 
UWG. She says the curriculum en-
compassed more aspects within com-
munications which is ultimately what 
allowed her to find her passion. The 
variety of skills required for a career 
in public relations was what ultimate-
ly drew Bush into the subspeciality.
 “I was exposed to the beautiful 
concept that writing is only one piece 
of developing and delivering a mes-
sage,” said Bush. “I could strongly uti-
lize my writing skills, but I could also 
use my other talents and the creative 
parts of my mind that included de-
veloping campaigns, graphic design, 
multimedia presentations, photogra-
phy, videography and so much more.”
 Bush was a staff writer at 
The West Georgian during her time 
as a student.  She also interned with 
the Carroll County School System 
where she assisted the Director of 

Public Relations. These experiences 
allowed her to develop strong rela-
tionships with her community; rela-
tionships that she holds to this day.    
 “I supported their director of 
Public Relations in building commu-
nications for the various stakehold-
ers within the system,” said Bush. “I 
was also able to see the early years 
of 12 for Life [one of Southwire’s 
most notable partnerships with lo-
cal school systems] from the educa-
tional partner side of the program. It 
was because of this internship that I 
decided that the media and commu-
nity relations aspect of communi-
cations was my ultimate dream job.
 “The summer before my se-
nior year at UWG, I interviewed for 
and was offered an internship with 
the Corporate Communication de-
partment at Southwire,” continued 
Bush.  “Upon graduating from UWG 
in 2011, I applied for and was offered 
a full-time position as a Communica-
tion Specialist for Southwire where I 
built upon my previous responsibili-
ties and began, not only writing and 
editing the newsletter, but also coor-
dinating, scripting and executive pro-
ducing for company video projects.”
 Just 11 years later, Bush 
hasn’t looked back. Today, she 
serves as Director, Communications 
and Giving Back at Southwire. Pri-
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or to her current position, Bush has 
held many other roles at the com-
pany from communication spe-
cialist and company spokesperson 
to media relations representative. 
 She currently serves on 
the UWG Alumni Board as the 
fundraising task force chair as 
well as the UWG A-Day steer-
ing team for the past four years. 
 Her advice for students seek-
ing to pursue a career in corporate 
communications is to develop strong 
writing skills, build and sustain strong 
relationships in the field and take 
time to acquire business acumen.
 “Building relationships builds 
trust and to be a successful communi-
cator you need to be a trusted source 
of information,” said Bush. “This ap-
plies no matter what realm of commu-
nications you represent and, honest-
ly, can also apply in a much broader 
sense of leadership.  To do this, it takes 
time. You must invest time in get-
ting to know people, in listening, in 
simply checking in to say hello.”
 “The important thing is that 
you work to establish or build these 
relationships when there is no “ask” or 
pressure - in advance of any particular 
need or crisis,” continued Bush. “That 
way, when the time comes and one par-
ty needs support from the other, you 
have established trust and rapport.”

Amanda Clay  
Health Correspondent

MEET OUR 
PANELISTS:
ASHLEY
BUSH

 Alumna Kiersten Pace 
to participate as a panelist 
in this year’s Media Day. 
Among the guest speakers 
for the event and several 
other alumni speaking at the 
panel, Pace currently serves 
as the Marketing Manager at 
the University of Alabama.
 Pace graduated from 
UWG in 2019 with a Bach-
elor’s in Mass Communi-
cation and returned shortly 
after for a Master’s in Busi-
ness Administration gradu-
ating with her MBA in 2021.
 Pace recently took a 
job with the University of 
Alabama and after spending 
years as a student and intern. 
She looks forward to reunit-
ing with the UWG commu-
nity to share her own wis-
dom and experience within 
Mass Communication.
 “I remember when I 
was in my undergrad and I 
was working for the Mass 
Comm department, we spent 
months getting ready for 
Media Day,” says Pace. “It’s 
such a big deal that the de-
partment does. I am excited 

and honored to come back 
and be a part of it. I even 
remember getting my first 
internship at Media Day.”
 Pace’s academic ex-
perience at UWG built 
her career background 
and the foundation of dis-
cipline for her current 
position in Marketing.
 “Everything I learned 
at West Georgia literally 
prepared me for this job to-
day,” says Pace. “Even the 
[subjects] where I said ‘I 
will never use this’ —I have.
 “Everything that I 
learned at West Georgia has 
helped me get to the point 
where I am today,” contin-
ued Pace. “I can truly and 
thoroughly say that they in-
stilled me with the knowl-
edge and skills to succeed in 
the job that I’m in right now.”
 For Pace, market-
ing management brings 
every acquired skill and 
practice accumulated 
from her time at UWG.
 “My job consists of 
running [University of Al-
abama’s] social media ac-

Photo Courtesy of Kiersten Pace
counts,” says Pace. “I 
create advertisement con-
tent using [programs] like 
Canva, Adobe Illustra-
tor and Adobe Photoshop. 
 I come up with social 
media campaigns, I write 
newsletters and press releas-
es,” continued Pace. “I’ll 
take pictures and I’ll record 
videos: anything that I can 
use and make social media 
posts or put on our web-
site. I also keep our web-
site up to date. Basically 
anything that has to do with 
digital marketing or com-
munication is what I do.”
 Mass Communica-
tion embodies interdisci-
plinary studies, integrating 
language, creative writ-
ing, graphic design, math-
ematics, business manage-
ment and many other fields.
 “The only advice I 
have is to make sure that 
you are well versatile,” 
says Pace. “Make sure to be 
well versed in mass skills. 
There is not one job that 
doesn’t require you to know 
a little bit of everything.”

Jannette Emmerick  
Feature Editor

MEET OUR 
PANELISTS:
KIERSTEN
PACE
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 This year’s University of 
West Georgia‘s Media Day is Chief 
Marketing Officer and Managing 
partner of Rhythm Communica-
tion, Amy Woodward Parrish. Par-
ish has been involved in the indus-
try for over 20 years, starting in 
the field of journalism before mov-
ing to media and public relations. 
 Parrish’s career began 
while she was in college and 
wrote for her college newspaper. 
 “I went to the University of 
Georgia, writing for The Red and 
Black,” said Parrish. “While there, 
I heard about an opportunity with a 
local cable news station. They were 
wanting to start a television spot-
light to talk about local businesses.”
 Her experience with The Red 
and Black led her to become a re-
porter for the cable news station. 
She did business spotlight inter-
views called “Athens Around Town”.
 “Because of [my experi-
ences], I interviewed for a paid in-
ternship with NBC news and got 
it,” said Parrish. I was a produc-
er for the NBC Atlanta Bureau, an 
international bureau that would 
send news stories to New York.” 
 Though she ended up as a 

journalist and loved it, Parrish want-
ed to be more creative with her 
work. Her previous experience in 
journalism and hard news works to 
her advantage in marketing and PR 
knowing how to package a story.
 “I really do enjoy the cre-
ative process which is why I went 
from journalism to PR,” said Par-
rish. “I was advised by a friend in 
public relations that I might enjoy 
telling the story from the corporate 
side and being more creative versus 
a news angle. Instead of doing hard 
news stories, I am able to use my cre-
ative side of telling the story more.”
 She has been working for 
Rhythm Communications since 
2003. The company is an integrat-
ed marketing firm based in Atlan-
ta that is led by public relations ef-
forts. The primary focus for Rhythm 
Communications is to harmonize 
a business by ensuring all of the 
marketing needs are synchronized 
with the pulse of the marketplace. 
 Rhythm focuses on many 
resources to help a business. 
Their services include strate-
gy, public relations, digital mar-
keting, event management, so-
cial media, marketing collateral, 
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advertising, entertainment and sports.   
 “We do everything from day-
to-day media relations, messaging 
and positioning for clients, all the 
way to fully integrated events,” said 
Parrish. For a client, we did a listen-
ing and education tour, a town hall, 
discussing new business propositions 
to a town, and creating new jobs.”
 In 2020 and 2021, Rhythm 
Communications was awarded “Best 
Public Relations Firm in the Atlan-
ta Metro Area” by Expertise.com. 
 She believes creativity is 
limitless in the professional world. 
 “Being a hard-news journal-
ist may not be for everyone but with 
the ability to write, communicate, 
visualize, create, and cultivate, those 
skill sets work in just about any en-
vironment,” said Parrish. “The gift 
of writing has been lost along the 
way in a lot of areas of business. 
Do not hold yourself back, social 
media is a key piece of the future. 
 “The best advice I could give 
is to realize the skills you gain in 
journalism, specifically news, are 
transferable to other career options in 
the field,” continued Parrish. “Do not 
limit your thinking when it comes to 
searching for jobs and opportunities.”

Trevor Gonzales
Health Correspondent

MEET OUR 
PANELISTS:

Amy 
Parrish

 Many college students see 
graduation as a stressful begin-
ning to their futures. One UWG 
alumna, Madison Murphy, tackled 
this stress head-on to set herself 
up for success in her future career. 
 Murphy graduated in May 
of 2020 with a degree in Mass 
Communications, a Public Rela-
tions concentration, a marketing 
minor and an advertising certifi-
cate. She was active on campus 
during her college career as a 
Kappa Delta, orientation leader, 
PRSSA president and writer for 
The West Georgian. Her current 
role is as Marketing Coordina-
tor at Colony Square in Atlanta 
for North American Properties. 
 When Murphy started at 
UWG in 2016 as a freshman, she 
had no idea what she wanted to do. 
She explored a marketing major and 
eventually switched to public rela-
tions which she believed offered a 
bigger opportunity for creativity. 
 Murphy credits an 
on-campus internship for un-
veiling a passion for writing. 
 “My first internship was at 
the University’s Marketing office,” 
said Murphy. “I went into the in-
terview not even knowing what 

I had applied for and it ended up 
being a writing position. It ended 
up being really great and I found 
out I was passionate about writing 
and won a lot of awards for the 
things I wrote while I was there.” 
 Her extracurricular ac-
tivities and relationships 
with staff at UWG put Mur-
phy a step ahead of her peers. 
 “Some of my biggest take-
aways were some of the things I 
learned in PRSSA,” said Murphy. 
“We had a lot of really great work-
shops, resume building and [being 
told to] talk to my professors.” 
 “A lot of students didn’t take 
that seriously, but I did. I would 
schedule meetings with Taylor 
Byrant and Kelly Williams,” con-
tinued Murphy. “I would sit down 
with my resume just to get profes-
sional opinions and advice, even 
if it wasn’t classwork related.” 
 Murphy credits those 
conversations to her out-
standing resume and her pro-
fessional connections today. 
 “It might be scary to go sit 
in your professor’s office for 20 
minutes and have them critique 
your resume but to me that was 
really beneficial,” said Murphy. 

Photo Courtesy of Madison Murphy
 Murphy left UWG well-
equipped for her future career, 
completing internships with the 
Four Seasons Hotel, the Can-
dler Hotel and other big name 
hospitality industries in Atlan-
ta. Even with her experience, 
the journey to her current posi-
tion wasn’t what she expected. 
 “My first job out of col-
lege was doing marketing out of 
an oral surgeon’s office and that 
wasn’t what I wanted to be doing,” 
said Murphy. “I was absolutely 
miserable at work and I hated it.
 “About six months in, my old 
internship supervisor recommend-
ed me for the job I’m in now,” con-
tinued Murphy. “[The workforce] 
is definitely different than what I 
thought it was. You think it’s gonna 
be so glamorous and fun and some-
times it is, sometimes it’s not.”  
 When reflecting upon her 
time at UWG, Murphy wants 
students to know that hard 
work does indeed pay off.  
 “Take every single oppor-
tunity you can find to gain expe-
rience,” said Murphy. “Out here, 
they don’t care about your GPA 
or what you majored in. All they 
care about is your experience.” 

Alanna King  
Contributing Writer

MEET OUR 
PANELISTS:
Madison
Murphy
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Media Day News

 The School of Communi-
cation, Film and Media has cre-
ated the first Student Showcase 
event to take place during this 
year’s Media Day. The Student 
Showcase will allow students a 
chance to present their portfolios 
and projects of work on display 
for students and professionals.  
 The Student Showcase al-
lows for students to have a live 
portfolio that they can not only 
show organizations but also 
gives those same organizations 
an insight on the talent that each 
student has. Professionals share 

their work and display their tal-
ents and the growth that they 
have made throughout their 
time of being a professional. 
 Kelly Williams, professor 
at UWG, who serves on the Me-
dia Day Board for Media Day, en-
courages students to show their 
talents at the Student Showcase. 
 “We want our students to 
have an opportunity to not just 
network but to show what they 
are interested in,” says Wil-
liams. “Students are allowed 
to show their projects wheth-
er it be a really cool film or 
any other project that the stu-
dent may be interested in. This 
is their chance to show it off.”
 Student work eligible for 
submission included film, video 
and audio works that were career 
related, for internships or even 
personal works. Students could 
also create poster-presentations 

to display print related work.  
 “It is also cool for the stu-
dents and organizations to see 
what the professionals have pre-
pared and it allows for everyone 
to really connect within their tal-
ents and their work,” says Wil-
liams. “Professionals can bring 
projects that they have been 
working on and share what they 
are also interested in, so this event 
allows everyone to contribute.
 “We are hoping for the 
Student Showcase to be a con-
versation starter amongst pro-
fessionals and students to talk 
about their work and make those 
connections,” continued Wil-
liams.   “This is a 
good opportunity for everyone 
to show up and present their tal-
ents and abilities and at the end 
of the day, as teachers, we just 
want to be able to create more 
opportunities for our students.”

Taylor Blessett 
Contributing Writer

Hard Work & 
Dedication: 
First Ever 
Student 
Showcase at 
Media Day

 The School of Com-
munication, Film and Me-
dia has introduced the Film 
and Video Production degree 
which allows students inter-
ested in pursuing a degree 
in film an entirely hands-on 
approach in learning.   
 “What was then a de-
partment is now a school,” 
said Deon Kay, Associate 
Dean and Associate Profes-
sor for the School of Commu-
nications, Film and Media. 
“Film is a very skill inten-
sive discipline. We want [the 
degree] to provide students 
with a pathway to go deeper 
into the film discipline.”  
 This degree has its 

own pathway with nine 
classes being skills inten-
sive while the other three 
are technical. Students in 
this degree will still have to 
take classes such as media 
law, media ethics and so on. 
 “We have a concentra-
tion in film and video produc-
tion which is still within more 
like a mass communications 
degree,” said Kay. “With 
the understanding that some 
students would like slightly 
more breadth in their studies.
 “[The degree] is for 
those students who would 
like to go deeper into film-
making,” continued Kay. 
“There is a degree program 

Photo Courtesy of UWG
in addition to the concen-
tration. We created a degree 
program that has more re-
quired skills and specific 
classes that students need to 
take in order to graduate.” 
 Between the two op-
tions for film, neither is 
better than the other; rath-
er it solely depends on 
what the student wants 
for their ideal career path. 
 “It depends on their 
career aspirations,” said 
Kay. “We have had many 
successful graduates come 
through the concentra-
tion who probably would 
have benefited from be-
ing in the degree program.” 

Brittany Mersfelder
Contributing Writer

Film and Video 

Production 

Degree 

Introduced 
at UWG 
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SPORTSDEPARTMENT OVERVIEW

 As he nears his grad-
uation date in the sum-
mer, Dalton Browning 
reflects on his best and 
brightest moments with 
WOLF Radio and how 
the station has positive-
ly impacted his career.  
 Since joining WOLF 
Radio, Browning has de-
veloped a captivating and 
energetic on-air personali-
ty known as Dalton James, 
for his current show, “The 
Crate.” The show has won 
several awards including 
Best Community Out-
reach, Best Listenership 
and the Waylin Show of 
the Semester Award. The 
show has integrated the 
rock genre towards its au-
dience, which was one of 
Browning’s goals in light 
of his metalhead roots. 
 “I don’t feel like rock 
gets the appreciation that 
it deserves because it has 
so many negative conno-
tations that go along with 
it,” said Browning. “Be-
cause it’s not popular, ev-
eryone believes that rock 
just doesn’t exist, despite 
it being such a back-
bone for music today.”
 Being an on-air radio 
personality can have its 
challenges when speak-
ing to large audienc-
es of strangers. Howev-
er, Browning has found 

comfort in expressing 
himself behind the mic 
with his colleagues. 
 “Being able to be 
yourself and able to show 
your most genuine self is 
my favorite part about ra-
dio,” said Browning. “I can 
go on air and be ADHD, I 
can joke around and I can 
talk about the things that I 
really enjoy talking about 
without the stigma in the 
back of my head about 
how I look or if I come 
across in a certain way. 
 “For me, radio is just 
my voice, my thoughts 
and being able to have 
conversations,” continued 
Browning. “I feel like be-
ing able to communicate 
with one another mat-
ters more than anything.”
 Though Browning 
has successfully learned 
the ropes of being a ra-
dio show host, he has re-
ceived tremendous help 
from his executive staff 
members, Shawn Isaa-
cs and Michael Tucker.
 “Nothing compares 
to the amount of effort 
and determination that 
members of The WOLF– 
specifically Shawn and 
Michael– put into the 
station,” said Browning. 
“Shawn and Michael care 
about the students who 
come into the Wolves In 

Photo Courtesy of Dalton Browning
Training (WIT) program.” 
Browning has always had 
a special place in his heart 
for radio and the people 
who support the industry.
 “They have a passion 
for radio and they want 
to make sure that every-
one who comes through 
these doors leaves with as 
much knowledge, train-
ing and preparation to go 
against the biggest names 
in radio,” said Brown-
ing. “I know for a fact 
that If I were to get a job 
with Rock 100, iHeart-
Radio or another big 
name station, I know that 
I would be successful.”
 With graduation 
around the corner, Brown-
ing has many plans for 
the future, one of which 
is to pursue a career in 
radio broadcasting. His 
accomplishments and leg-
acy will remain with the 
members of WOLF Radio. 
 “I wanted to give 
back to the music commu-
nity,” said Browning. I’ve 
always loved showing 
people’s music and I felt 
like those concepts went 
hand in hand. The hard-
est things to leave behind 
are the connections that 
I’ve made with some very 
powerful people who have 
encouraged me to go onto 
the next step in my career.” 

Alex Amos
Contributing Writer

On-Air 
Personality 
Dalton
Browning 
Rocks WOLF 
Radio One 
Final Semester 
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SPORTSDEPARTMENT OVERVIEW

 Public Relations profession-
als fuel all communication, business, 
sports and entertainment. Students 
in the School of Communication, 
Film and Media PR concentration 
are leaving UWG prepared for the 
workforce after college through 
working with bluestone Public Re-
lations Firm and the opportunity 
to work and join active organiza-
tions such as Public Relations Stu-
dent Society of America (PRSSA). 
 “We prepare our students by 
giving more hands-on public rela-
tions assignments,” said Taylor Bry-
ant, assistant professor for SCFM. 
“Students are creating everything 
from communication plans to PR 
campaigns with external clients. Af-
ter our students gain foundational 
knowledge in public relations, many 
of our courses deliver content in a 
way that allows students to get re-
al-world experiences at every level.”
 Taylor works closely with PR 
students for a practice-based approach 
to learning PR students can earn ex-

perience working at bluestone, a ful-
ly internal UWG PR firm. Bluestone 
works closely with corporations, 
governmental agencies and non-prof-
it organizations at the university, lo-
cal, regional, state and national level. 
 Through the firm students 
earn valuable skills in strategic com-
munication research and planning, 
media relations, image, brand man-
agement and social/digital strate-
gy development right on the UWG 
campus. Real world experience that 
allows students to create their own 
projects, beginning at the research 
phase to final evaluations stage. 
 “Our practice-based approach 
forces students to grow as public rela-
tions professionals,” said Taylor. “It’s 
rare that students interact with exter-
nal clients and create deliverables that 
organizations use for their companies.
“The experience our students gain 
from bluestone prepares them to 
better navigate workplace projects, 
obstacles and challenges before 
entering the field,” continued Tay-

Photo Courtesy of bluestone
lor. “Once they graduate, they are 
marketable as professionals which 
sets them apart from their peers.”
Alongside bluestone, PR students 
have the opportunity to join PRS-
SA. The UWG chapter hosts special 
events, resume building workshops, 
speakers and volunteer activities on 
campus throughout the semester. 
 “As a graduating senior this 
year, I was really looking for an 
opportunity to grow my resume 
with some PR related experience,” 
said Elisabeth Smith, Vice Presi-
dent of the UWG PRSSA chapter. 
“PRSSA offered not only to help 
build my resume and experience, 
but allowed me to gain closer con-
nections and friendships with my 
fellow students and our advisors.
 “Being in PRSSA has given 
me a stronger drive in building my ca-
reer after college and an overall deep-
er appreciation for public relations,” 
continued Smith. “I especially feel 
more confident in terms of applying 
to internships or jobs in the future.” 

Kayla Henderson
Editor-in-Chief

Crisis Averted: 

UWG’s PR 
Concentration 

Readies 
Students For 
Anything 

 WUTV has been one 
of the blossoming pro-
grams in West Georgia. 
Since 1971, the program 
has given students experi-
ences that have helped them 
transition well into their 
post college professions. 
 Nosheena Embreen 
has worked at WUTV for 
three years and is now a se-
nior who is graduating in 
May. After gaining expe-
rience within the program, 
Embreen was made the news 
director for WUTV Gener-
al Manager Sonya Barnes. 
Embreen programs for the 
station and schedules what 
shows to be broadcasted. 
 Embreen has gained 
a lot of experience which 

has helped her acquire ap-
plicable skills from her 
time working at the station. 
 “Since I’ve been 
at WUTV, the experi-
ence has been amazing,” 
said Embreen. “I’ve im-
proved my communica-
tion skills, leadership skills 
and organizational skills. 
I’ve learned more from 
working with the station 
than my actual classes.”
  The television station 
offers students opportuni-
ties to produce, write, direct, 
edit and shoot programs that 
develop understanding for 
all aspects of television pro-
duction. The hands-on expe-
rience is what helps students 
become more marketable 
to careers in the future. 
 WUTV’s newscast is 
broadcast in the Carrollton 
area and School of Commu-
nication, Film and Media 
students have the opportuni-
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ty to work with state-of-the 
art equipment in the studio. 
  “Before I joined, I 
wasn’t aware of how much 
actually goes into broad-
casting,” said Embreen. 
“After I joined, I realized 
there is a lot you have to do 
in broadcasting. You also 
have to be really dedicat-
ed to what you’re doing.
 “There are some things 
in broadcasting that I have 
never learned before like 
camera operation or pro-
gramming,” continued Em-
breen. “The more experi-
ence that I have, the more I 
can put on my resume which 
I can use for future jobs.”

Lemuel Mbuinga
Contributing Writer

And We’re Live: 
Nosheena 
Embreen 
Leads WUTV As 
News Director 




